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IUBH ON THE ROAD

GLOBALISATION FROM THE
ENTREPRENEURIAL POINT OF VIEW

Are today’s financial markets up to the
global challenge? Why could logistics be
the key to successful international opera-
tions? These were just some of the topics
discussed at the 62nd Business Admi-
nistration Day in October. Organised by the
Schmalenberg Society, the event brought
together top names in finance, politics and
economics to discuss globalisation.

Only four sponsored tickets were available
for business administration students, and
accompanied by our department head,
Professor Charifzadeh, we were able to
spend a day in Frankfurt listening to some
impressive speakers: Dr. Frank Appel, CEO
of Deutsche Post World Net, Glnter
Verheugen, Vice President of the European
Commission and Dr. Henning Kagermann,
spokesman of the board of managers for
SAP, and many more.

Meeting people we usually see on the front
page of the Financial Times and hearing
their very personal perspectives on global-
isation was an exciting and eye-opening
experience. Did you know that Kuwait
owns an 8% stake of Stuttgart-based car
maker Daimler? Although we’re only in our
third semester, terms like ROCE, ROE,
ROI, KPIs and equity ratio were already
quite familiar. It was a good feeling to see

Frank Appel, CEO Deutsche Post AG
Picture: Schmalenbach Gesellschaft
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theory we’d learned about in class put into
practice in such a hands-on way.

Even this conference was not unharmed by
the financial crisis. Some seats were
empty and speakers adjusted their topics
accordingly. It seemed inevitable: as
Germany’s financial heart, Frankfurt is a

Professor Charifzadeh with students Nina Lorenz, André Ueberbach, Eva Henneker and Oliver Khazalpour (from left)

good indicator for the pulse of the econo-
my, with four students from Bad Honnef
feeling the heartbeat.

Eva Henneker and André Ueberbach, 3rd
semester Business Administration

Wolfgang Schaupensteiner, Chief Compliance Officer, Deutsche Bahn AG

Picture: Schmalenbach Gesellschaft

IUBH ON THE ROAD

27 OR “YOU CANNOT BEAT A ROULETTE TABLE
UNLESS YOU STEAL MONEY FROM IT”(A. EINSTEIN)

10 days in Las Vegas reviewed

Twenty-seven is a perfect cube, being 33 =
3 x 3 x 3. It is also the atomic number of
cobalt. Uranus has 27 moons and 27 is the
international calling code for South Africa.
The number 27 is also the birth date of
Anis Boutaleb, one of our business admin-
istration students.

At the beginning of September, after a very
long flight, 22 of our students, including
Anis, Professor Karl Brandmeir, and
myself made their way into Pure to enjoy a
drink. Pure is one of the hottest nightclubs
on the Las Vegas strip, located within
Caesar’s Palace.

This may sound like a holiday, but trust
me, it's work. The international study tours
are really experiential field trips to evalu-
ate business issues and products at an
international destination. Students review
existing literature before the trip, then pre-
pare proposals for research projects. On
location, they conduct interviews and lis-
ten to various lectures. Back on campus,
they explain their findings in a presenta-
tion. This semester’s topics included the
effect of light on marketing efforts and the
influence of poker tournaments on incom-
ing tourism to Las Vegas.

The outcome of the course is an enhanced
understanding of the hospitality, tourism
and event industries with the added
knowledge of how to run a profitable busi-
ness in a highly competitive environment.

Las Vegas at night

A

-

In this case, students also explored the
trends globally shaping the industry.

Over the course of the week, we visited a
number of well known establishments,
often several per day. We learned about
customer retention programmes and rev-
enue strategies at the corporate office of
Harrah’s, the world’s largest casino com-
pany.

We toured banquet kitchen operations with
Brendon Cheney, Executive Banquet Chef
at the Rio Las Vegas. This kitchen opera-
tion can serve from 2 to 4,000 diners in a
minimum amount of time. We toured the
bars and cellars of Caesar’s Palace with

Willy Legrand (second from right) with students in Las Vegas

Matthew Stober, Beverage Manager.
Professor Brandmeir, who studied and
worked in Las Vegas, walked us through
the surveillance laboratory at the Uni-
versity Nevada Las Vegas and explained
how cameras are used to control casino
floors.

Now, why 27? Well, Einstein knew better
than to play roulette. However, Anis woke
up on the second day of our visit at 1:00 in
the morning and made his way downstairs
to the casino at the Imperial Palace. A
first-time player, he got $40 in chips and
put $20 on number 3 and $20 on number
27, his special number. You may guess the
end of the story.

Yes, he lost the $20 he’d bet on number 3
... the ball having stopped on number ...
27. In such circumstances, the casino
owes the player 35 times the bet — you do
the math. With everyone at the roulette
table gaping, Anis coolly gathered up his
cash, wished everyone a good night and
walked out.

Epilogue: Don’t bother Anis for a drink — he
spent his winnings on his fellow students
in Las Vegas. What a week!

Willy Legrand
Lecturer
Hospitality Management & Marketing
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STUDENT PROJECTS

LOOKING FOR THE PARCEL OF TOMORROW

Every semester, the Marketing Project course requires students to apply
the skills learned in marketing courses to a real-life project. This time,
the 6th semester international business administration students partic-
ipated in a cooperative project between the university and DHL Vertriebs
GmbH & Co. OHG. The objective was to develop new and creative ideas
for parcels as a product as well as reasons for sending them.

In a workshop series, the class was split into four groups and asked to
brainstorm new ideas. All groups had to resolve different challenges —
for example, judging the feasibility of ideas by looking at similar products
of competitors on a national and international scale. The final DHL pres-
entation at Deutsche Post World Net headquarters in Bonn included a
short summary of the top twelve suggestions and a more detailed out-
line of the four that were the most creative and feasible. These included
an internet-based fresh juice postal delivery service, a reinvention of the
traditional Postbus to serve rural areas, a drive-through concept for DHL
parcel drop off and pick up and finally, an SMS payment method for par-
cel postage.

The course allowed us to work on a real-life project that meets the inter-
ests of a business. The final results were presented to several DHL man-
agers and their teams in a full sized conference room. For most of us,
trying to persuade a real audience to accept a complex idea was a new
experience. This time we had to have clear arguments and enough per-
suasive facts to make the presentation vivid and interesting. We also had
to answer questions at the end — it wasn’t always easy!

We’d like to thank DHL for this opportunity and the course dinner that
was our reward. We’d also like to thank Professor Bornemeyer for this
opportunity, and for the trust she had in our class to complete such a
unique project.

[ Henrik Schleicher and Lukas Fassbender, 6t semester International
Business Administration
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MEETING METRO

The Meeting Metro Event 2008 in Mann-
heim offered international business ad-
ministration students an exceptional
opportunity to network with one of the
largest international commerce compa-
nies, the Metro Group.

A fancy laser show kicked off the “Com-
merce Connects” presentation, which dis-
cussed the business itself and the position
of Metro Group within it.

Zygmunt A. Mierdorf (member of the man-
agement board of METRO AG) was helped
out by German comedian Anke Engelke in

presenting the company. This was lively
and memorable — it included live broad-
casts to different Metro Cash & Carry
stores.

Mr. Mierdorf observed that the commerce
business was like the laser show: very
bright, sometimes loud, colorful, fast and
spectacular.

The afternoon offered the chance to circu-
late through the exhibition stands and
meet staff from each business unit, such
as Metro Cash & Carry, Media Markt,
Saturn, Real or Galeria Kaufhof. Various

NETWORKING

Anke Engelke and Zygmunt A. Mierdorf
Picture: Metro AG

cross-divisional service companies of the
Metro Group and the holding were also
represented. Students had the chance to
listen to talks from experts at the Metro
Group: for example, “Day-to-day business
at a DAX 30 management holding compa-
ny — with a special focus on the approach
to M&A projects” or “Women in executive
positions”.

A party with live music and delicacies
rounded out the day. The group’s slogan
“Spirit of Commerce” was really brought to
life at this event. The relaxed atmosphere
and the chance to meet a global retail
player made this experience a great one.

[ Hendrik Marenbach, 5t semester
Business Administration

BAD HONNEF STUDENT WINS HOSPITALITY CAREER AWARD

What can you accomplish before the age of
307 If you’re Jan Bolland, you can manage
two hotels, a bachelor degree and an
apprenticeship. In December, Jan was
awarded the premier Hospitality Career
Award at a gala event at the Cocoon Club
in Frankfurt.

At age 29, Jan runs the renowned spa hotel
BollAnt’s im Park in Bad Sobernheim, and
will also be opening the new Hotel Kloster
Marienhth Hideaway & Spa this April. The
professional skills he gained on campus
are reinforced by his earlier apprenticeship
as a chef. Jan is also the youngest German
member of the Jeunes Restaurateurs
d’Europe and winner of the Hotelier of the

Year 2007. His social competence and his
drive for success were the convincing fac-
tors for the jury. Alexander Aisenbrey, one
of the jurors and Chairman of German

The winner Jan Bolland with hospitality management
lectures Philip Sloan (l.) and Willy Legrand (r.)

Hotel Directors Association (Hoteldirek-
torenvereinigung Deutschland e.V.), pre-
dicted the industry will be hearing a lot
more from Jan in the future.

Divided into hospitality, gastronomy and
catering, the awards honour outstanding
young managers who have the potential to
become the top decision makers of tomor-
row. They are granted by the Lebensmittel
Praxis Verlag GmbH, the publisher of
German industry magazines such as Top
Hotel, Catering Inside and Kuiche.

[ willy Legrand
Lecturer
Hospitality Management & Marketing
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CAMPUS COMMUNITY

HOW GREEN CAN YOU GO?

With its trees and grassy spaces, our cam-
pus is green year round. We've also got a
good start on the other green — being good
to the environment. We separate paper
and glass, use motion detectors to save
power and we're accessible by public
transport. But we can certainly do more.
Starting in March, our university will be
launching a project to become the green-
est university in Germany.

The idea was born with a campus-wide
energy audit, which looked at everything
from light bulbs, heating and the overall
state of the facilities. Out of that grew the
challenge to use resources more efficient-
ly and to do something for the environment
at the same time.

Universities around the globe are getting
in on the green campus idea. Today’s stu-
dents will eventually work in a world where
resources will be more scarce and the
effects of environmental damage will be
more noticeable. As part of their educa-
tional missions, universities should set an
example of how to be responsible towards
the environment. Our university trains

future managers for hotels, destinations,
events and airlines — all industries that
make their own marks on the environ-
ment.

The website of the Institute for Sustainable
Energy lists many ways for universities to
become more environmentally respons-
ible. This includes purchasing (choosing
recycled materials and no excess packag-
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St. Anno Park campus with modern lecture building and eco-vineyard

ing), choosing renewable energy sources,
managing water more effectively (using
rainwater), transportation (encouraging
car pooling) and food services (choosing
local and in-season products).

In the coming months, you’ll be hearing
more about the project and finding out how
you can do your part for a greener and
more sustainable future.

VY GOVORITE PO-RUSSKI?

If you don’t know what that means, maybe
you could join the students in the newest
language course on campus — Russian.
While Spanish, French, Italian and Chinese
continue to be popular, the new course is
quite attractive for students in all study
programmes. Event management student
Stephanie Telser, born in the former GDR,
is taking the course because she’s the only
one in her family who doesn’t speak
Russian. Cornelius Kirsche, who’s study-
ing international management, explains,
“I'm planning to do something related to
global trade when | graduate and Russia is
becoming more and more important in
business with all the gas and oil.”

Russian skills are not as widespread as
French or Spanish, so “You have to go for a
language that isn’t spoken by hundreds of
other students as well,” Cornelius adds.
“I'd be a more interesting applicant for a
company than someone who doesn’t
speak a word of Russian,” explains Rajan
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Bauschulte, in his third semester of
tourism management. “Even though |
don’t plan to work directly in Russia, |
might end up in a completely different
business where speaking Russian makes
all the difference.” French, Italian and
Spanish are already taught in secondary

w

school, so Russian is a new challenge -
and university offers the perfect time to
learn it. Besides, as another student
points out, the alphabet looks very cool
with all the strange letters. After one
semester, the students say it's amazing
how much they have learned - the pace is
probably double that in secondary school.
The teacher, Viktoria Levkoiva, gave her
very best to teach students the Russian
language, says Rajan. Next semester, Cor-
nelius hopes to learn more about the peo-
ple and the culture of Russia as well. It will
probably take several years to speak fluent
Russian, but the basics are important too,
explains Stephanie. “If someone took me to
Russia and | had to find my way back on my
own, | guess | would make it!” she laughs.

If you’re interested in Russian or the other
languages offered by the Language De-
partment, don’t hesitate to contact Claudia
Schild-Franken, the head, by email:
c.schild-franken@fh-bad-honnef.de.

CAMPUS COMMUNITY

THE BAMBIS, THE OSCARS, THE ..... IRHAS?

Every industry has its prestige award, and
over the last year, | served as one of the
jurors for the 2008 International Res-
taurant and Hotel Awards (IRHAS). The
IRHS, based in Los Angeles, are among
the most prestigious hospitality awards
worldwide, recognising the best value,
moderate and luxury travel establish-
ments in the industry.

The award ceremony took place in mid
November at the home of the Golden
Globes, The Beverly Hilton, in Beverly
Hills, California. Beside the multiple
awards celebrating leading hotels and
restaurants worldwide, the red-carpet
ceremony also honoured various person-
alities who have contributed in their own
way to the travel and hospitality industry.
Robert Mondavi received the Achievement
in Wine award (In Memoriam); Carlo

-
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Willy Legrand on the IRHAS red carpet before the
award ceremony

Petrini of Slow Food received the Achieve-
ment in Food & Dining; and Philippe
Starck the Achievement in Design award.
All major travel magazines and publica-
tions from Fodor's to Condé Nast
Traveller were present at the ceremony,
making it a valuable networking experi-
ence.

| hope to have Bad Honnef (IUBH) meet
Beverly Hills (BH) again next year!

To find out more on all award recipients,
please visit www.irhas.com.

Willy Legrand
Lecturer Hospitality Management &
Marketing

INTERMAT!
RESTAURANT & HOTELS
WARDS

DINNER

00 B - 1100 P

Location, location,
location!

DON'T FORGET THE EAR-GUARDS

Quick: What do Che Guevara, George
Bush, and Prince William have in com-
mon? Answer: they all played rugby. By
most accounts, the game started in
England in the 1800s and used balls made
of inflated pig bladders, which gave the
balls their oval shape. Today rugby is
played around the world, including right
here in Bad Honnef.

Since January, the university has its very
own rugby club. English lecturer Dave
Roberts played rugby at a high level for a
long time, and was asked by the students
to pass on his experience as their coach.
The students are certainly in charge, hav-
ing elected a club captain, secretary and
treasurer. They've also established a code
of conduct on and off the pitch.

A group of around 25 regulars trains twice
a week, and includes alumni and future
students. In fact, the turnout is so great
that the club is looking for a second coach.
Staff is invited to join too, although Mr.
Roberts warns that this is very much a

sport for the under-35s. The university has
contributed the equipment - balls and
tackle bags, pitch markers and storage
equipment — but the club is still looking for

TIME TO PLAY

IUBH RUGBY TEAM

a proper pitch in Bad Honnef. For now you
can find them training on Grafenwerth
Island twice a week.

In a rugby game, a team tries to down the
ball inside the scoring zone of the oppo-
nents. The ball can only move backwards,
and compared to American football, which
has a lot of stops and starts, rugby is a
more continuous, free flowing game.

Germany has the 2nd oldest rugby league
system in the world (after England) but
there’s no university league. There are
university tournaments at the start of
summer in Mainz, and the winners go to
represent Germany at the European uni-
versity 7-a-side tournament. The club’s
first goal is to enter that tournament.
David Roberts also hopes the club will
become good enough to permit a rugby
tour to England to play some of their uni-
versity teams.

If you're interested in joining or just watch-
ing practice, get in touch with Dave
Roberts at d.roberts@fh-bad-honnef.de.
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ACADEMIC NEWS

FINANCING YOUR STUDIES —
SCHOLARSHIPS AND OTHER WAYS

With all the bad news about financial mar-
kets, you may be wondering whether a pri-
vate university is worth the cost. But lack
of funds shouldn’t be stopping you from a
great education — there are many options
for making your studies more affordable.

Scholarships

For every intake our university awards
scholarships to students who demonstrate
academic or professional ability, a service
mentality and financial need. This is a
great way to partly or completely finance
your studies. Last semester, some schol-
arships were not awarded due to lack of
applicants — so what are you waiting for?
We also have scholarships through the
LieBem-Stiftung. This foundation grants
up to five scholarships per year and focus-
es on students from the Bonn/Rhine-Sieg
area who can demonstrate financial need.

Honnef Bildungsfonds

The Honnef Bildungsfonds are a new and
innovative way to finance your education.
They allow you to pay only part or even none
of your study fees during university. The
innovative part of this financing concept is
that tuition is only paid once graduates

begin working and is dependent on income.
Students who do very well on the universi-
ty’s entrance exam qualify for this financing
option. The funds are awarded on a first
come, first served basis, so don’t delay.

Student loans

Student loans are available through finan-
cial institutions like Deutsche Bank, Spar-
kasse and Dresdner Bank. All have varying
conditions, but some provide up to a 23-
month grace period after graduation and
up to 25 years to pay back the loan. These
loans are also available to international
students with certain residency conditions.

BAf6G

Because our university is state approved,
every student can apply for BAf6G. For
those who can demonstrate financial
need, BAf6G grants half the monthly
amount and loans the other half with no
interest. BAf6G may not be sufficient for
covering all tuition costs, but it can be an
additional funding source for living costs.

There are many other financing opportuni-
ties, including foundations and organisa-
tions. If you spend some time researching
them, you may find a top class education
more accessible than you had thought.

The first LieBem-Stiftung scholarship has been awarded last semester to a hospitality management student

NEW INDUSTRY PARTNERS FOR STUDENTS

Since 2004, the st.i.p programme has been
an important part of the aviation curricu-
lum, allowing qualified students to gain
practical experience at Lufthansa during
their studies. Now this valuable learning
experience is available in other study
courses. Students of tourism and travel
management and international manage-
ment can now apply for Sixt SPeed (Study
with Perspective) , and those studying
audit and taxation can apply for industry
programmes with renowned companies
Roedl & Partner and Ernst & Young.

At Sixt, the programme runs for 38 weeks
and allows students to work in operations,
sales and marketing departments, and
ends with a bachelor thesis at Sixt. At

CAMPUSNEWS 10

Roedl & Partner and Ernst & Young stu-
dents go through 51 weeks of practical
work in different departments, some of
which may be abroad. Students who wish
to participate apply directly to the compa-
ny and must be a good fit into the compa-
ny’s programme. This means that grades,
motivation, personal skills and future
career potential are all criteria.

If you're interested, the deadline for Sixt is
the first week of June; Lufthansa is mid-
June. Roedl & Partner and Ernst & Young
have no fixed deadline, although most can-
didates are selected by the end of summer.
For more information, check the company
websites or contact our study advisory
services at info@fh-bad-honnef.de.

SUCCESS STORIES

PROJECT 2028 — NATURE MEETS TECHNOLOGY

How do you create a winning team?
Simple: take three people from three com-
pletely different areas and you’ll get the
perfect mix. That's how we won project
2028, a competition from the Leading
Hotels of the World to celebrate their 80th
anniversary.

The challenge was to design a luxury hotel
suite of the year 2028. The design had to
combine the values of the group with inno-

vations and inventions. The project was
open to all students attending a Leading
Hotel School of the World, no matter which
study programme. Students were required
to generate their own ideas without pro-
fessional help and would be judged by
architects and senior management of the
Hotels.

Sitting in the Pseudonym Bar in Bad
Honnef one evening, one of us joked that

The winning team: Andrea, Corinne and Guillaume (from left)

we should participate, even though two of
us had never dealt with hotels before. But
when we started working, we knew we had
a winning team.

Our idea is simple: combine biology, psy-
chology and technology. With these three
things in mind, we worked for four months
and came up with a room where technolo-
gy was dominant, but hidden, where the
positive design of the room influenced the
subconscious and where the materials
were environmentally-friendly.

Arlene Newman, the director of human
resources for Leading Hotels, wrote, “Your
team incorporated environmentally friend-
ly materials and products, creativity, com-
fort and well-designed technology.” The
prize is a two-night stay at one of the lux-
urious member hotels in Europe and cov-
ers transportation and food expenses.
Once the stress of exams is over we're
planning a weekend in Prague.

B Guillaume Schaack,
3rd semester Aviation Management
Andrea Wylegala,
5th semester Event Management
Corinne Lockhart,
3rd semester Hospitality Management

THE LEARNING NEVER STOPS

Right after completing my studies three
years ago | began working as a sales &
marketing coordinator for the Rocco Forte
Villa Kennedy in Frankfurt. After a year in
that job | moved on to become assistant to
the director of sales & marketing, being
responsible for marketing services.

Today, | manage the Food & Beverage
Loyalty Program for the three Hyatt hotels
in Dubai, servicing and communicating with
15,000 members. | have a large variety of
responsibilities: interacting with and coor-
dinating 28 restaurants and bars, handling
customer enquiries, updating and distribut-
ing monthly newsletters, a members’ mag-
azine and the website, organising customer
events, and continuously developing optimi-
sation processes for the programme.

In hospitality everything goes very quickly -
we’re always in a rush and wanting to
move on, looking for the next destination
and the next promotion. But the saying
“Sometimes you just have to stop and

smell the roses” is true, and right now I'm
trying to enjoy every single moment. | can
tell that the higher | get the more chal-
lenges I'll have to face. Although my stud-
ies and internship have prepared me well
for my professional career, there is still so
much for me to learn every day.

I'm still in touch with many of my fellow
graduates, and it's just amazing to hear
where everyone has gone and what they
have achieved during this short period of
time. I'm looking forward to meeting the
new generation of ambitious IUBH stu-
dents out in the working world very soon!

[ Indrani Bit, Hospitality Management
Alumna
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MARK YOUR
CALENDAR

OPEN CAMPUS DAY
(BAD HONNEF)

March 28, 2009

June 27, 2009

October 17, 2009

STUDY

INFORMATION DAY
(BAD REICHENHALL)
April 25, 2009

July 4, 2009

TRIAL STUDIES
(BAD HONNEF)
July 6-8, 2009

For further information or

appointment for an individual con-
sultation please contact the campus

of your choice:

Bad Honnef: +49(0)2224-9605-112

Bad Reichenhall: +49(0)8651-9666-51

or www.fh-bad-honnef.de

We are looking forward to hearing
from you!
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THE FUTURE LOOKS BRIGHT

In a time of sobering forecasts for eco-
nomies around the world, there are quite a
few bright spots at our university that put
us in a decidedly positive state of mind.

In 2008 Erich Sixt met our students at the
Bad Honnef Business Talks. Out of that
visit grew yet one more chance for students
to gain career experience: Sixt is the new
partner for our tourism and travel man-
agement and international management
students. Roedl & Partner as well as Ernst
& Young have also agreed to train students
in the field of audit and taxation.

Our master programme in international
management is in full swing and includes
students from India and Portugal. Our first
students for the new seven-semester
bachelors in international hospitality man-
agement and international tourism man-
agement are on campus in March. Besides
that, the new programme in audit and tax-
ation starts in autumn.

In Bad Honnef we’ve launched the Dall-
mayr Café & Bar, which has become a
popular gathering place for the university
community. Our Bad Reichenhall infra-
structure is getting better and better, with
construction on the new campus pro-
gressing well. With the opening of our first
campus building this summer, students

will have a modern restaurant, a student
bar and a Dallmayr coffee corner besides
an excellent study infrastructure. Our pio-
neer students are already in their second
semester of studies!

In this newsletter you've read about the am-
bitions and accomplishments of our stu-
dents and alumni, and the hard work of our
staff and faculty to support these efforts.
I’'m proud to be a part of this success. With
such dedication and enthusiasm, I’'m confi-
dent we can meet all the challenges that
come our way and make sure that current
and future students are well prepared for
the challenges of the markets.

Dr. Florian Schitz
CEO

THE HEART OF A LION

Leadership, experience, opportunity —
these are the cornerstones of the campus
Leo club, the junior club of the Lions
Clubs International. Founded by
student Carl Phillip Niermann
in 2007, the Leos are com-
mitted to charitable and
social involvement in the
local community by fol-
lowing the motto We
serve. “Leo’s cam-
paigns aim at supporting
those in need,” says the
club’s founder.

Sponsored by the Lions Club in
Bad Honnef, the campus Leo was the

first German campus Leo club, although it
joined a network of 5,800 Leo clubs world-
wide. With around 25 members, the Leos

are always on the lookout for an organisa-
tion or even a person who needs help. In
2007, they raised €1,500 towards a
service dog for a woman who
uses a wheelchair. At the cam-
pus Christmas market in
December the Leos ran the
Glihwein stand and
donated the proceeds
(€3,800) to Dornros-
chen e.V.,, an organisa-
tion that provides sup-
port to vigil coma pa-
tients.

If you'd like to get involved in
giving back to the Bad Honnef com-
munity, please get in touch with Leo presi-
dent Moritz Mller at
moritz.mueller@fh-bad-honnef.de.





